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ABSTRACT

Sri Lanka is a one of the developing country. It is trying several ways to achieve
development. Small and micro enterprises are contributing to economic development
of the country. To increase SMEs participation in econonfrc dfvelopment should
organize some educational and development programs by the Government or any
private institutions. In Srilanka have lack of educational and development programs for
entrepreneurs to increase their participation in the Country. The women’s participation
in SMEs is less than men’s participation in overall Srilanka. And also lack of studies
was conducted in Sri Lanka regarding impact of entrepreneurship education on the
performance of women owned SME:s, therefore this study sought to establish the impact
of entrepreneurship education on the performance of women owned small and micro

enterprises in Ampara District.

Based on the existing literature, conceptual model is created with the dependent
variable of performance of women owned SMEs and independent variable of
entrepreneurship education. The entrepreneurship educaiion including three
dimensidns, such as financial literacy, technological knowledge and marketing
knowledge. The study is mainly considering primary data collections which are
collected through closed structured questionnaire from 301 women entrepreneurs in 20
DS divisions in Ampara District. To analyze data and identify the outcomes of research

objectives, univariate, bivariate and multivariate analytical methods were used.

The finding of this research  is entrepreneurship education’s dimensions are
significantly and positively impact on SMEs performance. It is mean entrepreneurship
educations increase the profitability, sales turnover and employees in small and micro

enterprises in Ampara District. -'

Key words: Entrepreneurship Education, Financial Literacy, Technological

Knowledge, Marketing Knowledge, SMEs Performance
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