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ABSTRACT

Insurance play a significant role in the life of humanity .The neéﬁessity and need of insurance
is felt when something adverse happens in the life of humans. Objective of this study was
 to identifying the main influence factors of consumer purchase intention of life insurance.
In the present situation, there is a significant increment in Long Term Insurance (life

insurance) Premium Income.

These papers discuss the factors that influence consumer purchase intention on life
insurance in Batticaloa District. This research was carried out to investigate the factors
which are financial literacy, saving motives, risk aversion motives that will determine the
purchase intention of customer on life insurance. Questionnaires have been used as
instruments to collect primary data and had distribute(i to life insurance policy holders in
selected insurance companies. Stratified random sampling is the technique that had been
used to distribute the questionnaires. To conduct this research, the researchers use
secondary data at the beginning, simply by searching information though, books, journals
and internet. Next is primary data, the researchers will collect primary data by distributing

questionnaire to the respondents.

The researchers also will use Statistical Package (SPSS) to provide a powerful statistical-
analysis and data management systems to generate information into tables. The findings of
this research reveal risk aversion motives is the most important factor towards purchase
intention. So there is dire need to understand how to increase intention to purchase life
insurance among Batticaloa District. Future studies can improve by putting in more time
and surveying more customers in a greater amount at Batticaloa District. Future researchers

could also consider using other factors to analyse the collected data.

In this study, the statistical tools that used to analyse the levels of variables are mean is
high level and Standard deviation values , while relationship were measured by Pearson
coefficients and simple regressions for dependent and independent variables. The results
related that financial literacy, saving motives, risk aversion motives have a significant
positive impact on consumer purchase intention. The regression analysis suggested that
all three components (financial literacy, saving motives, risk aversion motives) have

significant with consumer purchase intention.

Keywords: Financial literacy, Saving motives, Risk aversion motives, and Consumer

purchase intention.



TABLE OF CONTENTS

@
ACKNOWLEDGEMENT .....cooiiiiiiiiiiiiiieenieneeie ettt ettt i
ABSTRACT ..ottt ettt sttt ettt ettt i
TABLE OF CONTENTS............. ettt iii
LIST OF TABLES ... viii
LIST OF FIEUIIRES. «.onmeinnnserssomsnsss oo ot i oo s e 5855655050580 055005 50092 85 X
LIST OF ABBIRENTATTOIIN 00550 v et ssesacsiosiosssssss s sms s s s aasssis Xi
CHAPTER = 1ottt sttt s 1
INTRODUCTION ..ottt ettt ettt sttt s nae s 1
1.1 Background of the Study .......c.cooouieiiiiiiiieiee s 1
1.2 REEEarely POIIIT i omsnissmmess. e messm s s s s A o st S s e Sa aaas 2
1.3 ReSEArch QUESTIONS .....ccciiiiiiiiieceiie e ettt e ettt e eeie e et e et e e eaaeeeesaseeeeneseeennseeesnsaeennaenns 4
1.4 Research ObJeCtiVES.......ccuieeiieiiieiiie e VI 4
1.5 Significance of the StudY .......c.ooevviiiiiiiiieee e 4
1.6 ScoPe Of the STUAY ..c..eeeeiieece e 5
| T Orgsmization oF CREPRT i s msmsssmms s s amin s 0 s 5
1.8 Chapter SUMIMATY .......coiiiiiieiiiieeiieiee ettt e ettt et e et 6
CHAPTER = 2.ttt ettt ettt et s sttt st 7
LITERATURE REVIEW L..oiiiiiiiiiiiiiiee ettt st 7
2.1 INErOAUCTION ...ttt ettt et et 7
2 LR EaredE I =t o O — 8
2.3 SAVINGZ IMOTIVES ..evieeiiiieieieiieeiee et e e iteeite e ettt et eatte e bt etbeebaesateesnbeesabeesnseenneeneenne 10
2.4 RiSK AVEISION MOLIVES ..c..eieuieiiiiriieiieeieeite ettt ettt 12
2.5 Consumer Purchase Intention towards Life INSULANEE .. cveeesisssesanessssonssansossnionnss 13
2.6 HYPOthesis STUAIES ....eeouviieiieiiieiiieeieeiee e et 14
Lt T 1 R TG R 1 0F OO SO —— 15
CHAPTER = 3 ettt sttt et sttt st ae e 16
CONCEPTUALIZATION AND OPERATIONALIZATION .....ccooeviinieicnienienienn 16
AL TR TSROV e s - JR O — 16



3.2 ConceptualiZation .........cceceeeruveeneiiiiiiniiiieeiiciic s oo s s o 16

5.8 -Conespil]l Prameiiiil e memneonsmsmmonsos s oo o o oo s 16
3.4 Definition of the Key Variable ..o, sssnss 17
3.4. 1FINaNCIal LItErACY ...c.vveeiiieiiiiiiieeeie ettt 17
3.4.2 SAVING IMOTIVES ..eeviieeiieiie sttt ettt ettt ettt sit e bt saeesate b saeenae e 18
3.4.3 RiSK AVErSion MOIVE ......covuueeiiniiiiieriiie ettt 18
3.4 4 Congimier Putchase Intention of Life INSULANCE e svssasnssss suss s s cassamssssnismansnss 19
3.4 Hypothesis Development .........ccccoveriiriiiiiiiiiiiiiiiiiiiiccicccccecce e 19
3.5 O peralionalization . o mmms s s S ——— 19
3.6 Chapter SUMIMATY .....cooviiiieniieiieiee ettt ettt ettt 21
CHAPTER =4 .ottt sttt st sttt et st sae et sbe e e 22
RESEARCH METHODOLOGY ....octeieviiiiiniiniieiesieieciese e e 22
4.1 INEEOAUCHION ... vttt ettt et 22
" 8P 4T e I B G 00T 0 S —— 23
4.3 Research Approach ........ccoceeeveevieviienieninieiiieiinincnns ........................................... 24
4.4 RESCAICH STIATEZY . .euvieetieeiiee ettt ettt ettt st 25
4. § MethodologiCal TROIEE. .. cuvmmnersomesnsassrsenmonmmsnsonssisssisssans snsssmmsiniee b sandeniins nostito s 5553 25
4,6 TIME HOTIZOMS ....veineieniieiieiieeie ettt sttt et 26
2 PRI, BB io.0.0vu o0 v on cosmiinswviussansnssn poastesss e s €555 26 05 AN HRAN S O BB A S DA 26
4.8 ReSCAICH DIESIZN..ccuuiiiiiieiiieeiiie ettt sttt 26
4.9. Population 0f the StUdY........cooeevuiieriiniiiiiiciiecccecee e 26
A0 AU ..o e s amsmn o i 5 45 508 5 5 56 5B 9 B .05 55 27
4.9.2 SAMPUNG DESIZN ....eiiuiiiiiiiieiiierieceeeee ettt 28
) R RTINS ST 5. cormmn wsn o cu snsvesos e 550w 300 B85 A SR S SRS 598 28
4,10 Method of Data ColleCtion. ......cc.eereeeeierieriieiienteee ettt 29
4.10.1 Primary DALa .......cccueerierieeiieeieeiee ettt ettt 29
4.10.2 Secondary Data ........cccevuieiiiirieniiieeeseeee e 30
4.11 Questionnaire AdmMINISTIAtION ....ceeeiuviieiieieriiieieite ettt et 30



4.12 Source of Measurement ................... S O RO —— 31

4.14 The Pilot Study ....coceevveniriiiiiiinieeeceseeee e “ .................................... 32
4.15 Validity and Reliability of INStruments.............ccocveecveeeiiiieeiiiesiieieesieeieeve e, 32
4.15.1 Validity «covveeeieeieeieeieeie e e ————————— 32
4.15.2 Rel1ability TSt iciuuiiiiiiiieeiiiie ettt 33
4.16 Unit of Data ANALYSIS.....ccvueeevieiiiieeeeiee ettt 34
4.17 Methods of Data ANalYSIS......ccevuiiieiiuiiieiieeeeee et 34
4.17.1 Univariate ANalySIS.......coceeerieriereiienieeiienieseeteesteesteeseeseesseeseesseessesseeseesseens 35
4.17.2 Bivariate AnalysiS......ccccoevuveeeeviuveeeeeeiiieeeeeneenns S —— 35
2172 Corre atEm ATTLTEIS commermn s s e 00 0005 60 A5 S5 s 56 5 a5 35
4.17.3 MUultivariate ANALYSIS......ccveieiiiurieieeeeiiiee e et eeeee et eaae e 36
4.18 Method of Data Evaluation............cccceceevievieciicciiciccicciecieenn s 37
4.18.1Decision Rule for Univariate Analysis ........ccccevveeiieeieeoiieieiieciee e 37
4.18.2. Decision Rule for Correlation AnalysiS.........ccceeivevieiieeeiieicieecereecee e 38
4.18.3 Decision Rule for Decision Hypothesis Testing...........ccccecvvevueevieviiicieiieireennnnn 38
4.19 Method of Data Presentation ...........cccoecveeveeevinvenneennnn. e 39
o B e O BT s snssimms st siossiios 058555065 e 4, 5308 B TR A5 40
4.21 Chapter SUMIMATY ....ccouuieeiieeiieeeiieeeeiieeeteeettesttesae e aeeteeesseeeaaeesseeesseeaseesssennes 41
CHAPTER — 5 .ttt sttt sttt estestesss s e stesus e s sssesssssaasaa s s s e s ansensansansassans 42
DATA PRESENTATION AND ANALYSIS ..ottt 42
5.1 INErOAUCTION ...ttt ettt ettt eeneeeeaeeenreeteenae e 42
5.2 Respondents Rate........cceeriiriiiiiiiiieie ettt 42
5.3 Reliability 0f ANALYSIS ...cocueeriiiriieiieeiiereeeeeseee sttt ettt 42
5.4 Data PreSeNtation .......cccueecuiriiiieeeiieeeiiieetee sttt ettt et et eas s ene e 43
5.4.1 Data Presentation for the Personal Information.......... 5 58 0 i 43
5.4.3 Frequency Distribution of Gender .........c.ccccevivereiieciiniiicecceeeeee, 45
5.4.4 Distribution Of AZe ZrOUD .....eoiiiiieiiiieiieiieete ettt ettt eneas 46
5.4.5 Distribution of Monthly INCOME .........cccuieiiioiiiiiiiciieeeee e 46



5.5 Data Presentation and Analysis of Research Objectives ............cccoocveiiicricncnn. 47

5.5.1 DeSCIIPIVE StAtISHICS. ...euveureteierieiieieeiieieeiieiie sttt s 47
5.5.2 Correlation and Simple Regression between variables.........ccocvviiveninisinniinnns 49
5.5.3 Simple Linear Regression .......c.ccueeriririniiiiiiiiiiiiiiie i 50
588 DTS TREEIGGRAGHN .o i 550 i s AR S A AR SRR 5805 57
5.6 Testing HYPOThESIS. ....ecverririieiieiieiieierieet et 59
T CT I G5 To 11 ) O 59
5.6.2 HYPOTNESIS 02....cuiieieiieiieieeieeiieiesteeet ettt st 59
5.6.3 Hypothesis 03, oo T —— 60
57 CIBDTET SUIIMYATY +.ctaowascomonommnommmasomsscesmsonssmamussise s 6ok 5 A 555 505 8 SR SRS 5 THEH 60
CHAPTER = 6.ttt 61
DISCUSSION ON FINDINGS......oootiitiitieieieeitet ettt sttt sttt sesenene e 61
B L IO UIOHIOL, . ccenomcomsmmrmessms e smscnsmsmsnns axasssssnassmsomos om0 koo i o 658 61
6.2 Discussion of Demographic Information...........cccccceceeviiiiiiiiiiiiiiiiiici 61
6. 2.1 Namae O Ths: OB . weemeeens e sonmesn s o 525155 655 85545 SHRSHES SRS S5 H RIS RS 61
6.2.2 Educational Level .........c.ooouiiiriiieiieiiiiieieciecteneeit e 61
TR S €< T < OO 61
0.2.4 AZE GIOUP....icvieeirieeiie ettt ettt ettt ettt et sa e n e aa e sae e eae e 61
6.2.5 MoNthly INCOME .......viiuiiieieiiieiieie et 62
6.3 Discussion. of Research TnfOTmation. ... .omoesrsennessmss chsis oo s ssssmns oo o sssns i smsam s 62 .
6.3.1 Discussion- ObJECtIVE OMNE ..c..eecveeuieriieniieiiiiiniie et 62
62 DiReningini- OBJetiVe: TV . mssssum s tssn i osssmom s s e s s sy s aosmmssss o s 63
6.3.3 Discussion — Objective TRIee ........ccccvveiiriiiiiiiiiiieiiiiiicccc 64
6.4 Discussion Hypothesis TeStiNg .........coeereeriiniiniiiiiiiiiiiiiiiiiceee e 66
RN NADTEE SUTTHIIALY v cconmon mmesocnmmemmio osnnsses mmscmosns it 658565 i AR S R R AR 68
CHAPTER — 7 oottt ettt s 69
CONCLUSIONS AND RECOMMENDATIONS .....cooiiiitiiininenieicicieeeeie e 69
Bl I OIUICHIOTY .. on s wem s mmmmm o s sy sy 5 EHH 5 565 5,655 AR 69

Vi



7.2 CONCIUSION 1.t e e e e e e 69

7.2.1 ObJectiVe ONE ....ccuveieeeiiiiieiieeiee et “ .................................... 69
7.2.2 ObJECtIVE TWO...einiiiiiiiiiiiiiiiiciie e 69
T T CIBUIVE: TIADCE .o i s i, 555 5. S50 7 5 B S 5355 70
7.3 Contributions Of the STUAY .....cceeiiiiiiiiiiii e 70
7.4 Beeoniimicndations of THe BIAR ..o emas s s b i i s i s s 70
7.5 Limitations of the Study.......cooeeiiiiiiiiiicecccee e 71
7 oL irEniicn: Tor Piltne BoSEilel ass s soamssssmmmsssmssm s s s o e s 71
LIST OF REFERENCES.......ccoiiiniinicnicieeercnl! B oS e 73
APPPENDIX 01Research QUeStiOnNaire. .......oovviervennieireeieenieieeeieeieaiiannnn, 80

vii



