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ABSTRACT

This study examines the influence of attitude towards ecopreneurship and subjective norms on
ecopreneurship intention, with self-efficacy as a mediator and entrepreneurial resilience as a
moderator, within the Colombo District of Sri Lanka. Despite growing global attention,
empirical studies on the subjective norms and contextual drivers of ecopreneur intentions in
developing economies remain limited. Addressing this gap, the research employed a
quantitative approach using a structured questionnaire administered to 400 businesses and
aspiring entrepreneurs. Data were analyzed through SPSS and PROCESS macro to test direct,

indirect (mediation), and conditional (moderation) effects.

Findings indicate that attitude, subjective norms, self-efficacy, and entrepreneurial resilience
are all present at relatively high levels among respondents, reflecting a favorable context for
green entrepreneurship. Regression analysis confirmed that attitude and subjective norms
significantly and positively influence ecopreneurship intention, while also enhancing self-
efficacy. Mediation analysis revealed that self-efficacy partially mediated the relationship
between attitude and intention but did not significantly mediate the link between subjective
norms and intention. Furthermore, entrepreneurial resilience was found to significantly
moderate the relationships, suggesting that individuals with higher resilience rely less on

attitudinal or social pressures when forming ecopreneurial intentions.

The study contributes to the literature by integrating psychological and resilience-based
perspectives into the Theory of Planned Behavior. Practically, the findings provide valuable
insights for policymakers, educators, and support institutions to design interventions that
strengthen self-efficacy and resilience, thereby promoting sustainable entrepreneurship in Sri

Lanka’s urban context.

Keywords: Ecopreneurship intention, attitude, subjective norms, self-efficacy, entrepreneurial

resilience.



TABLE OF CONTENTS

ACKNOWLEDGEMENT ......tuiuiiiiiitiiiieiee ettt et eeeeeeeeen et eaeeeeneensnesesnessons i
BRI IR AT . ocvsivnmninss ons 09358 550085 5.55 600 bnm s mmemmsamemiem s s e s 4 .98 68 48 335 438 SRS RHS SBFASFES ii
TABLE OF CONTENTS.....ouiiiiiiitiiniiiiireiititeteereeeestenennensaeensesensnnsnsnnsnssnmns iii
BT OF TABLES....oicii0ic0i000i00mm0mmittnsmnnsosenenne onsesvesassssssss s s ssasss sessesnnsssess viil
B OF FIGURES. . c..ccniiiessisssscssssssnnssssioncenssrsosnmanmnmnrossssssssss s s essssenssssssses xi
B RIN DA TIOINS oo mmsmmisnsn somsava s ves s 655 355 55 6 0vs me v moow msmmasains ss smeam s s s o xii
ERRIERTITIR = L. ., e vomvssmsms s s 08 SR AR5 K5 555 5500w s i oSS 1
B DNCITTIENIN . 1o s s w1 5 633 55 5 s w53 5 AR st s e .88 8 B E P RTED 1
1.1 Background of the STUAY ........cccooiiiiiiiiiicecceeeeeeeeeeeeeeeeee e 1
1.2 Problem Statement / RESEArch Gap.............cooviviveviiieiiieieeeeeeeeeeeeeeeeeeeeeeeee e 2
1.3 ReS€arch QUESHIONS .......eviiiieiieiit et 4
1.4 ReSEArch ObBJECIIVES .......o.viuiieiiiiieiieeceeeeceeeece e 4
1.5 Significance of the StUAY ........cooiiiiiiiiii e, 5
1.6 Scope 0f the STUAY ......c.ooveiiiiiiiiiieceeee e 5
1.7 The Organization of the CRaPLeT..............c.ovoviviiiiieceeeeeeeeeeeeee e, 6
1.8 Chapter SUMMATY ........cocvrieiiiiiieieeeeceeeee et 6
BBV ARTER = 2100000 00000s0m0000050505 500000 00n00enensmensnssprrrssummnsnrsyssss somesmens s8 5 64 5 s s 54355 588 8
LITERATURE REVIEW. ..ottt eeiee et cen et teseeeensenaneensneeaees 8
2oL TATOAUCTION ..cusesissmisiniscorarersonmmmmrasmnivnssenssaresers vose rovvrorers voessnssssomsnsnssss s so s o ssms o rassmasasassess 8
2.2 Attitude towards ECOPIreneurship................ocooiivoviuieiiooeeeeeeeeeeeeeeeee e 8
2.3 SUBJECTIVE NOITIIS ...c.euvieriteeieieti ettt ettt e e e e s e e e e e es e e e e 9
2.4 Ecopreneurship INtENtION ..........ovoviuiuiiiiieicces e, 10
S Sl BIITOACY  ssnsssvmsesass assssannsnnnvrsomramonvassmmmsmsvemensasens e ssasasse o sess o s bR 2o AL EET RS0 53 5 0 o et 11
2.6 Entrepreneurial RESIHENCE ...........oovoviiiiiiiiiieeee oo 11
2.7 Theoretical FramewWork ............cccoueeiiiieriiieeiieeeece e, 12
2.77.1 Theory of Planned Behavior (TPB) ...........cccoovoeoioeieeeeeeeeeeeeeeeeeeeeeeeeeeeee 12
L D RESTIETIOE THEOTY 1uv coscsmsssusmsmisissssnsensans vare vorenvasanss sememesassemsnomesesas oomssss o o s pesssa s sumsmsss 13
2.8 Hypotheses DEeVEIOPIMENL ..........cooviuiiviiiiiiiiies oo 13
2.8.1 Attitude Towards Ecopreneurship and Ecopreneurship Intention. .......................... 13
2.8.2 Subjective Norms and Ecopreneurship INtention. ..............cococvoveveeereeceeeeeeeeesin, 14
2.8.3 Self-efficacy mediation on the relationship between ecopreneurship attitude and
€COPIENEUTShIP INTENTIONL. ......vviviiieiieietiiietet et 14



2.8.4 Self-efficacy mediation on the relationship between subjective norms and
€COPIENEUISHIP INTENTION. ....iutiiiiiitiitieiiet ettt ese e 15

2.8.5 Entrepreneurial resilience moderation on the relationship between attitude toward

ecopreneurship and ecopreneurship INtENtION. ..........ccveevviieriiiiiiiiie e 15

2.9 Chapter SUIMIMATY .....eooviiiiieiiieitie it ete ettt str et e et e e sase e saseeeaeeeaeeeesreeesseeseeeareeees 16
EIIIIEIR ~ 3. .o cciciniioiniionossniinsssionsonsossosaos vasessssssnsans sosomesnosssissnssassssesonsess 17
CONCEPTUALIZATION AND OPERATIONALIZATION....cccoititiiiiieiinianenennnnn. 17
3.1 INErOAUCTION ...ttt et ettt e e enae e 17
3.2 ConCePLUALIZATION ....c.eiviiiiiiiiiiiie ettt ettt et s n e st 17
3.2.1 Conceptual Framework ..........cocooviiiiiiiiiiiiiiiiiieseeee e 17

£ EIYPOhesiS Of the SHIAY.....ccmmimmesmrmminmnsesmmsasmsersssesserssarsaras smesassnss smassnsssasensassmmassonsons 18
BRI L0 The VArTADLOS cioissasimssioninssssioss ssinmssnmssassmsonars ssessamass sansssssasas sasnsnsns snas samnsansmsss 19
FERNE 1S O WArdS ECOPTEASUTSIID ..uums s ssomumscnssnummmnsnsnssn i 5055 ssinions s enmssssessassssinsa seiss 19
3.4.2 SUBJECLIVE INOTINS ...ttt ettt e et e et e e et e e b et e enneaas 19
3.4.3 Entrepreneurial RESIIIENCE ........ccouiiiiiiiiiiiiiiiicececee e 19
34,4 Self -EfFICACY ....cuiiiiiiiiieiec e 19
3.4.5 Ecopreneurship INtENION ......coueiiiiiiiiiiiiiieiiccie e 20

3.5 OperatioNAliZATION. .......couvieiiieiie ettt ettt et e et 20
3.5.1 Summary of OperationaliZation .............cccceovieivieiieieeieeie et 20

3.6 Chapter SUIMMATY ......cc.ooiiiiiiiiitieeieeeiee ettt e et e et ea et e et eeaee e e ens 22
L0 5 7N 0 00 2 23
RESEARCH METHODOLOGY ....ciitiiiiiiiiiiiiiiiiiiiitiieeenenneenennenssecnsensenssneanes 23
4.1 INETOAUCTION ...ttt ettt st et e e e e e et e eene e 23
4.2 Research PhiloSOPIY ......covoiiiiiiiiiieceeee e 24
4.3 Research APProach ........cccooouiiiiiiiiiiiecee e 25
4.4 RESCAICH SIIALEZY .. .cuviiviiiieiieie ettt ettt ettt a e ettt ae s 26
4.5 Methodological ChOICE.......c.eiiiiiieiieciieiceie ettt 27
4.6 TIME HOTIZOMS ....eviiniiiiiiiieie ettt ettt s et 27
4.7 RESCATCH STLE......eiiiiiiiieitie ettt ettt ettt e e e e e et eeere e 28
4.8 Population of the STUAY........cceiiiiiiii i 28
ML N AIIITIIITID . 05005 s i sibmsivnam s s st nmsain s amn AR 83 SR 00 OR ARARS S AR BRSRES R SRARR S RS 28
BRI T DITE o oosssmsmomsmsmnssmssa snonis-ioin it imiis ko rmiibnms s s s e ersme SRARARR SRR A AR TR AR 29

@ INIeIhod Of Data ColleBLiON. . ..cccsumsissmeorssmmmsasmrsnmsassesnsrsssxssesssros smes anesmossssssssssasons sssses sasasas 30
B O e Il O oo o, 5, 0 50 K P S i 30
4.9.2 Secondary Data .........cc.cocieiiiiiiiiiiiiecieeeee et 30



4.10 ReSEArCH TNSTIUITIEIE . .. vvveeeeeeieeeeeeeetiteeeeeeitb et e e et e e e e e e sa e e s e bbb e e e e s s e 31

411 SOUTCE OF MEASUTEIIIETIE «...vvveeeeureeeesereeeaitreesmeeessmaeeeassaeasar e s s e e e 31
4.11.1 Method of Measurement on Personal and organization Information..................... 32
4.11.2 Method of Measurement on Research Information...........ccocooeiiiiiin 33

LA ST | OSSR ——— R 33

4.13 Reliability and Validity TSt .........coceereeemeiniemereiniiiiiinis s 34

414 Unit 0f Datad ANALYSIS.....cviveeerieeeeieiiiieiiineriesit s 35

4.15 Methods 0f Data ANALYSIS. ......eoveureirieiiiiiiiiiiesese s 35
4.15.1 Univariate ANALYSIS ......eeeverveiiuiiuiiriieietese st 37
4.15.2 Bivariate ANALYSIS ......oerverieiiiiiiiriieie s 38
4.15.3 MUltivariate ANALYSIS .......coveeereveiiiiiirieeie st 39

4.16 Testing HyPOTRESIS...c.vveveviririieieieirieieiesiiei s 44
4.16.1 Null and Alternative Hypotheses ..ot %)
4.16.2 Study HYPOLRESES ....c.ooviremiiereriiiisisieieesisicisss sttt 45

4.17 Methods of Data EVATUAtION .. ...ooovivireeiieeeiiieeniiee i eiiie s 45
4.17.1 Decision Rule for Univariate ANalysiS.......ccccoviriiiriiimnneiiiiiiiiii 45
4.17.2 Decision Rule for Bivariate ANalySiS........cccoiviiriiiiiiiiiiiniiieniiinii e 46
4.17.3 MUultivariate ANALYSIS ......eeeueruireiiiiiiiriiei et 46
4.17.4 Decision Rule for Hypothesis TeStING .......cccoeviereiiniiiiiiiiiiiiiie 47

4.18 Methods of Data Presentation.......cc.oovveerreerireeiieiinie e see e 48
4.18.1 Data Presentation for Personal and Organizational Information .......................... 48
4.18.2 Data Presentation for Research Information ............ccoveiiniii 48

4.19 Bthical CONSIAETAION. .. .ecouveeiereeeeeeaiteeeteesseeeseeeeieesaraeeareesreess et s s 49
4,20 CRAPLET SUMMTIAYY ...vuvecsisevsssusmrerermersemmmssseseaseansasss i 555552 554445157 AF T 38T s1m s e o s s e 49
CHAPTER — 5. vttt teteeeeeeeteeenressasenseneessssstassnsessonssnssnesnssssstostssssnssnssnsnssssenssss 51
DATA PRESENTATION AND ANALYSIS. .ttt eneeeees 51
5.1 TIETOAUCHION .. cvveevveereesreeseeeseesssesseesseersesssessnesseesseessosatsrnssans sbssbsesbeear o nesat s s uns s a s s s a e nn e s s 51
5.2 Analysis Of REHADIILY w...c.cveviviviiiniiiiieiie e 51
5.3 DAt PrESEMEATION .. eveeeeeeeeeeeieeeeetteeese e e et ee e e s et e e e e s e et s 52
5.3.1 Data Presentation and Analysis of Personal Information............ccoccooviininiinnnes 52
5.3.2 Data Presentation and Analysis of Research Information...........c.ccccoooiininnss 57
5.3.2.3 MUltivariate ANALYSIS ......c..eoveeiiiiiiiineerisiesieiei s 65

5.4 TeSting HYPOTHESES ......eveveuiuimirirereiririssisieiei i 86
5.4.1 Testing Hypothesis 1 ..o 86
5.4.2 Testing HYPOTESIS 2 ....c.c.ouimiiiiiiiiiniistst s 86



5.4.3 Testing HYPOthESIS 3 ....c.oviuiuiiiiieieiiieetecece et 86

5.4.4 Testing HYPOthesis 4 .......c.ooviiiieiiiiiieiecceee e, 87
045 Testing HYPOTNESIS 5 ...cciuisiisssnimrurmsessonersmmmesmsmsessonsans vovessonssssersssensressssessssaeressasasssons 87
D15 CHAPLET SUMIMATY ... c.couusisssmsrsussassss samsassnermsmsssnsssssosssans sossosessmmesesessssastesrsensesesesesesesss ronss 87
EERRNEEIREE 8 ... o v os s s nsn eSS RS RS AR AR 55 § 54 1 mrmcm masmmms st oS 89
FINDINGS AND DISCUSSION ... cuiuiuiiitiiniitiiieiieeeieneireeeneeeeneeneaenasnseeenans 89
0.1 INTrOAUCTION. ...ttt 89
6.2 Discussion of Personal Information...................cocooiiiiiieioeeeeeeeeoeeeeeeeeee . 89
6.2.1 Gender of the 1eSPONAENTS .........ocvoiiiiiiiiiieeceece e 89
6.2.2 Age groups of the ReSpONdents...............ccoovoveuiviiiviiioeeeeeeeeeeeeeeeeeeeeeeeee o, 89
6.2.3 Education Qualification of the reSpondents ................cococeeeeeeeeeeeeeeeeseoee 89
6.2.4 Years of persistence in the business field..................ocooveeeovoeeeeeeeeeeeeeee 90
6.2.5 TYPE Of BUSINESS ......veviriiiiiiieieiitieie ettt 90
6.2.6 Nature of BUSINESS .......cooviieiiiiiiiieticeee et 90
6.2.7 Geographical LOCAtION ..........couiuiiiiieieieceeieeece e 90
6.2.8 Wish to startup an Ecopreneurship...............cooooovioiooioeeeeeeeeeeeeeeeeeeoeeee 90
6.3 UnIVAriate ANALYSIS.......ccorveriiirieiitieieeeeiereeceeeeeeeeeeeeee et ettt et et eeeeeeeeeesse s e e s s eesesesessse e 91
BERBIVATIANE ANALYSES . occususasasonss sesssmsnsons srmsansssonsorossnsssusoss seomemsn seetresmsuss s nmesas £ soarenss sovsnsssiss 92
6.4.1 Bivariate Analysis (Pearson's COrrelation)..............ooooveeeeeeeeeeceeeeeeesoeeeesoeeeeoo 92
6.4.2 Simple Regression Analysis (Multivariate Analysis) .............ccooveveeeeeiereeierererennn 94
6.5 Multivariate Analysis...........ccccooovevvivveeieeeen. O, 96
6.5.1 Multiple Regression ANalYSiS..........co.oiiviveeiceieieieeeeeeeeeeeeeeee e 96
6.5.2 Interpretation 0f COCTHCIENES . ........vovovivieieieeieecceceeeee e 96

6.6 Mediation Analysis: Self-Efficacy as a Mediator between Attitude Toward
Ecopreneurship and Ecopreneurship INtention ....................ocooveeeeoeeeeeeeeeeeseeee 97
6.7 Chapter SUIMIMATY .......c.ooveuitiitieieseecee et 101
IR = 7m0 000 50s vos 5ms s susssssmnniion vomomnnnnamsansss s vo s on sas pr s pos ARESARSHBSSSHSS 102
CONCLUSIONS AND RECOMMENDATIONS . ....cuiiuitiitiiiieeeeeenieeeeeeeanenns 102
ERIIEOUUCTION. 011065545 5400s0ms e emamnsanansasamnssermssenssaess sesoms o sesas s s 1 4888 E 8 Ve33R 23 88 S5 08 FeTBES SRS 102
FEBBMCTUSION ¢:iscxiv.000ss055505555 555040n1s s nrnsmansn smssosn o s srusmso b oo Ko s SRS 8 P RS 445 4o 155 S5m0 RIS 102
7.2.1 Conclusion for OBJECIVE 1:....c.cueuiiiireeieieiieeeeeeeececeeeeeeeeeee e, 102
7.2.2 Conclusion for OBJECHIVE 2: .......c.oviuiiveeeeieieceeeeeeeee e, 103
7.2.3 Conclusion for OBJECLIVE 3:.....cviveirrerieierereereieeetiisseeeeeeeeeeseereseeesesesesesessssessssennas 103
7.2.4 Conclusion for OBJECHIVE 4:......c.o.oivivieieieieeeeee e, 104
7.3 Contribution 0f the STUAY ......c.covieiiiiiiiiiceeee e 104



7.4 Recommendation Of the STUAY .......coveruieriiiiiiiiiiiie e
7.5 STUAY LIMIEALONS .....ovovererisisissssimsmmsmssssesamimssssssssssatsesism e ssssssassssansusssssamsissssssesssnses 106
7.6 Future Research DITECHOMNS ....c.vvvviirreeiiiieeesieeniieee ettt e s e s e 106
LIST OF REFERENCES. ....ttuttttititeetueiiitiatineiseiseiseasneestotestosacnsssaenaancncs 108
APPENDIX 00 e eueutnntnuieenreeneeneeneasesaecsesssssnatssssssasessssssnsessssssstssssntsnsassssensons 121
RESEARCH QUESTIONNAIRE......cciittiiiiiiiiniiiiiiiiiiiiiiiiinniinnnn s snnne 121

vii



