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ABSTRACT

Social media marketing has become a transformativE tool for business development
globally' particularly for Small and Medium Enterprises (SMEs) striving for visibility,
customer engagement, and competitive advantage. This study investigates the role of
social media marketing on performance of SMEs in Batticaloa Region. The research
focuses on Five dimensions of perceived usefulness, perceived ease of use,
compatibility, facilitating conditions and cost. The study also explores how these
dimensions influence performance of SMEs.

The research adopts a quantitative approach, collecting data from 313 SME owners and
managers selected through purposive sampling. A structured questionnaire was
administered, and the data werc analyzed using descriptive statistics, correlation, and
regression analysis (SpSS 26.0 Version).

The assessment revealed that the lcvels of the five dimensions perceived Usefulness,
Perceived Ease of [Jse, compatibility, Facilitating Conditions, and Cost are generally
high among SMEs in the Batticaloa *,ith univariate analysis. The corelation analysis
confirrned that all five Perceived Usefulness, Perceived Ease of Use, Compatibility,
Facilitating Conditions, and Cost have a signifioant positive relationship rvith the
perfonnance of SMEs in adopting social n:edia marketing strategies. The regression
analysis revealed that each of the five dimensions Perceived Usefulness, perceived Ease
of Use, Compatibility, Facilitating Conditions, and Cost significantly impact the
performance of sMEs in adopting social media marketing strategies.

The significance of this research lies in its practical implications for SMEs owners,
policymakers, and digital marketers. It offers insights into how low-cost, high-reach
platforms like Facebook, Instagram, and WhatsApp can be leveraged to boost business
growth and long-term sustainability. Furtherrnore, the study fills a notable gap in
empirical literature within the Sri Lankan context, especially in under-researched
Eastern regions. The study recommends that SMEs invest in tailored social media
strategies and training to maximize -marketing effectiveness. Future research could
explore longitudinal effects and industry-specific outcomes across diverse regions.

Keywords: social Media Marketing, perceived usefulness, perceived Ease of Use,

c omp at i b i I i ty, F ac i I i t ati n g c o ncl i t i ons, C o st, and p erfo r nt an c e oJ- s ME s



TABLE OF CONTENTS

ACKNOWLEDGEMENT..........

TABLE OF CONTENTS.......

LIST OFTABLES.

................... lIl

LIST OF FIGURES ...........x

Chapter - I ...................

INTRODUCTION..... ...._ 1_

1.1 Backgroundof Study ..................- I -

1.2 Statement of Prob1em............... ..................-Z -

1.3 Research Questions ..................- 4 -

1.4 Research Objectives .................. - 4 -

1.5 Significance of the Study ...........- 5 -

1.6 Scope of the Research ............... - 5 -

1.7 Organization of Chapters ........ - 6 -

1.8 Chapter Summary .................... - 7 -

Chapter -2............. ........- I -

LITERATURE REVIEW.............. ................... _ 8 _

2.1 Introduction............ ....:............. ..- 8 -

2.ZTheoretical Review of the Study......... ......... - 8 -

2.3 Social Media Marketing. ......... - l0 -

2.4 SMEs Performance ................ ................... - 11 -

2.5 Empirical Review and Development of l{ypotheSes .....;....... ........ - i3 -

2.5.1 Perceived Usefulness (PEU) and performance of SMEs ......... - l5 -

Z.S.ZPerceived Ease of Use (PEOU) and performance of SMEs .... - l6 -

2.5.3 Compatibility (COM) and performance of SMEs .- 16 -

2.5.4Facllitating Conditions (FCO) and performance of SIr,{Es ......- 17 -

ilI



2.5.5 Cost (COS) and performance of SMEs........ .........- t7 -
2.6Chapter Summary 

._ lg -
chapter - 3:......-.... 

......- 19 -
coNCEpTAALTZATION AND OP8RATrONALr2ATION........................... _ le _

3.1 [ntroduction............ 
.................. _ 19 -

3.2 Conceptualization 
_ 19 _

3.2. I Conceptual Framework.............
-19-

3.3 Definitions of Key Variables... .......;........... ._ 20 _

3.3.1 Independent Variables 
- 20 _

3.3.1.1 perceived Usefulness (pU) ..:....... ................._ 20 _

3.3.1.2 perceived Ease of Use (PEOU)..... ................_ 20 _

i.3.i.3 Compatibility (COM). .....:....:............ 2t _

3.3.1.4 Facilitating Conditions (FCO) 
...._ Zt _

3.3.1.s Cost (COS) 
...............- zt -

3.3.2 Dependent Variab1e............... 
.............. _ 2l _

3.3.2.l performance of SMEs (pOS)

3.4 Operationalization.. 
2l _

3'5 chapter Summary 
..................-24 -

chapter - 4 """"""" .....- 2s -
RESEARCH METHODOLOGy 

.................. - 2s -
4.1 Introduction............ 

................_ 25 _

4.2 Research Methodology of the Study......... .................._ 25 -
4.2.1 Research philosophy............ 

..............._25 _

4'2.2 Research Approach ..:............... .......... _ 25 _

4.2.3 Research Strategy 
............. _ 26 _

4.2.4 Methodological Choice .......

4.2.5 TimeHorizon ........ 
""""""''"" ""- 27 -

........._27 -

IV



4.2.6 Research Site/ Area Selection

4.3 Population and Sampling -""""- 28'

4.3.1 Population of the Study......... .......'...." - 28 -

4.3.2 Sampling Technique/ Method.........'...... ........."""' - 28 -

4.3.2.1Calculation of the Sample si2e............ ...........""''29 -

4.3.3 Sample Size and Sampling Framework............ ..."- 29 -

4.4 Method of Data Collection.. "'- 29 -

4.5 Research Instrument .......""""' - 30 -

4.6 Source of Measurements........

4.6.1 Source of Measuring the Personal Information ..." - 30 -

4.6.2 Source of Measuring Research Inforrnation ...........' .....-'..'...." - 31 -

4.7 Pilot Study......... '..'....":........" "'- 32 -

4.8 Validity and Reliability of Instruments '""'' 32 -

4.9 Method of Data Evaluation. "' - 33 -

4.gJ Univariate Analysis - Objective One....'.".'.. ."""" - 33 -

4.9.ZBivariate Analysis -- Objective Two....... ......""""" - 34 -

4.9.3 Pearson Corelation Analysis "..'.."""" - 34 '

4.9.4 Multivariate Analysis """' - 35 -

4.9.4.1Simple Linear Regression Analysis ....""""" - 35 -

4.g.4.2Multiple RegressionAnalysis ""- 36 -

4.10 Testing of Hypothesis.............. .---.'.....""'- 37 -

4.11 Ethical Consideration............. ................. - 38 -

4.I2 Chapter Summary ....""""""' - 39 -

Chapter - 5 ............. .'."' - 40 -

DATA PRESENTATION AND AI\ALYSIS ... 40 -

5.1 Introduction............ ........""""' - 40 -

5.2 Results of Reliability and Validity Analysis ...'.""""" - 40 -



5.2.1 ReliabilityAnalysis............... ..:................ ............... - 40 -

5.3 Data Presentation for General Information ..................- 42 -

S.4DataPresentation for Research Information.............. ...'45 -

5.4.1 Univariate Ana1ysis................ ..............- 45 -

5.5 BivariateAnalysis ...................- 5l -

5.5. I Pearson Correlation Analysis......

5.6 Multivariate Analysis................ ...............' - 55 -

5.6.1 Simple Linear Regression Analysis .... - 55 -

5.6. L 1 Impact of Perceived Usefulness on performance of SMEs in the Batticaloa

-55-

5.6.1.2 Impact of Perceived Ease of use on performance of SMEs in the

Batticaloa ....'.'...- 58 -

5.6.1.3 Impact of Compatibility on performance of SMEs in the Batticaloa - 60 -

5.6.1.4 Impact of Facilitating Conditions on performance of SMEs in the

Batticaloa . ................. .........- 63 -

5.6.1"5 Impact of Cost on performance of SMEs in the Batticaloa...............- 65 -

5.7 Testing of Hypothesis.............. ..'...........".- 67 -

5.7.1 Hypothesis One ................- 67 -

5.7.2 Hypothesis Two.... .............- 67 -

5.7.3 Hypothesis Three ..".-....... - 68 -

5.7.4 Hypothesis Four ............... - 68 -

5.7.5 Hypothesis Five ..'............ - 68 -

5.8 Chapter Summary .............'.... - 69 -

Chapter - 6.............. ..... - 70 -

DISCUSSION............ ..-70 -

6.1 Introduction............ ..'.............- 70 -

6.2 Discussion on Objectives. ...... - 70 -

6.2.1 Objective One ....."........... - 70 -

vl




