3.2 Population and sample

3.3 Questionnaire development 30

3.4 Questionnaire administration 31

3.5 Data analvsis 32

3.6 Conclusion 32
CHAPTER -4 RESULTS AND DISCUSSION 33-66
4.0 Introduction 33
4.1 User and non user of selected consumer durable good 34
4.2 Brand behavior 30
4.3 Marketing mix 40)
4.4 Buver's characteristics 36
4.5 Purchase decision ()
4.6 Retailer information 62
4.7 Conclusion : 60

29

CHAPTER-5 SUMMARY AND CONCLUTION 67-72

5.0 Introduction

5.1 Results

5.2 Marketers implication
5.3 Implications
Appendix

~ References

~ Questionnaire

~ SPSS package out put

67



4.2 3.1 Cultural Faclors

4
4.2 3.2 Social Factors
4.2.3.3 Personal Factors
4.2.3.4 Psychological Factors
4.2.4 Purchasing Decision
4.3 Retailers” Personal Information
4 4 Research Information
4.4.1 Brand Awarcness
4.4.1.1. Soap
4.4.1.2 Powder
4.4.1.3 Cologne

4.4.2 Reasons for Recommendation

Chapter-05

Conclusion and Recommendation
5.0 Conclusions

3.1 Recommendation

5.2 Implication

References

Appendix

4f5-48

59-060
59-63
50-60
6G1-62
02-63

£ 3-00

0771
a7-70

T0-71



2.5.4 Promaotion

2.6 Stages of the Buying Decision Process

2.6.1 Problem Recognition

2.6.2 Information search

263 Evaluation ol Alternatves

2.6.4 Purchasing Decision

2.6.5 Post purchase Behaviour

Chapter-03
Research Methodology

3.0 Introduction

Lad

.1 Coneeptual frame work

L

.2 Population and Sample size
3.3 Questionnaire Design

3.4 Data Collection

=

1.5 Data Analysis

3.6 Conclusion

Chapter-04
Results and Discussion

4.0 Introduction

4.1 Consumers’ Personal Inltormation

4.2 Rescarch Inlormation

4.2 1 Consumer Brand Behaviour

4.2. 1. 150ap
4.2.1.2 Powder
4.2.1.3 Cologne

4.2.2 Marketing Mix

4.2.2.2 Powder
4.2,2.3 Cologne

4.2.3 Buyer's Characleristics

19-23
20

20-21

"Ij_"}"ﬂ

- =
i N 3

258-71)
28

,\
28231



CONTENTS
Chapter-01

Introduction

[0 Introduction

.1 Objective

1.2 Conceptualization

3 Methodology

Chapter-02

Literature Review

2.0 Introduction

“

[
[}

[
Lad

P2
L

1 Meaning of product

=

“

I

2.1.1 Levels ol a Product

1.2 Product Classilication

Brand Behaviour

[
o}

2.1 Brand Equity

2.2 Brand Awareness

2.3 Perceived Quality

A Percerved value

Pereeption

2

-

7

Lad

3.0 Selective Altention

3.2 Selective Distortion

3 Selective Relation

Buver's Characteristics

2.4.1 Cultural Faclors

-

¥

2.4.4 Psychological factors

4.2 Socal Factors

2.4.3 Personal Factory

Marketing Mix

~

8]

-

5.1 Product
5.2 Priee

2.3 Place

[
ra

-

=10



CONSUMER PERCEPTION
AND
BRAND BEHAVIOUR OF COSMETIC PRODUCT
IN THE
AMPARA DISTRICT.

KANGATHARSINI KI'TNARATHNAM

.

FOMSTE

. :.-:-:;'":":.": 5 I I

Mo d | gl
Ry Project Report

Library - ELISL

DEPARTMENT OF MANAGEMENT
FACULTY OF COMMERCE AND MANAGEMENT
EASTERN UNIVERSITY, SRI LANKA
2004,



