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ABSTRACT

As olthc nnensivc c.fiFrilion in rhr markcl ttjce. organi/$ons shoulJ fcr.rsc
thcn markcr slraE ro a susrainabtc gollh Th. .rty wal ital rh. ConrFdLcs coult
rblc b oraiin.in tl[ harkel share A br. makjns rtre consldrrs to pujthlsc rheil

prodtrc$ a.rongfic competirors. tr inrtttes njx.tcrc.s to undc^rud rhe t d dr.l. Lvhar

ar tlt lac(ors rhar leld ro purchds i pa ictrtn.Darkcrasp,lducr.rse ,tccsrhr is

ulliha(ely drc coDunrels prcep{ion. so rrc consuncr,r perccptiod ir a basc aid
essentialcodceDl in tlrc.urkeLnrs Jla njnr qkhcs 1o bjing i6 b.and rarc xs rhc

!rcducr namc in consuher in rids n hxs ro D . rr! brnnil nxdrc lcry nnrch l.|u rj
lmone the.on$mc6 anJ make.onsmcrs irDrttidr Lvjlh rh.tr hr,nd n.nrc |.r lirm
does so. il *ill gel conpcrnile.dr.dxlcs orcr rtjc .oDrp.riro,s So fisr njx.k.rOa
nlui n d) lhcpd.etilonol.oosuDr.rand brnd Lrchavi.L,

Ev.tua rg 10 whar cxrcmrlt Soy. hr.kcl n coDsidc.ing rh. ta.rE. *hich dcrc,nrijrc

lhe consD'.er's pcterrion and brxnJ trchavntu ot SoIa ttudud n th. Anrparx

dlsricr, is a slgniiicancc.latrr So. tlis rescarch iudr js

_clnsmo storccprionandbrand bchali.or oiSoJap.o{tNt DtrAnrp.n.lnti.L.

For thc lrrr.se of drn .eiearch ntrJy. consrncis p"}."p,-,. u,",c
markcrnrg nix, burcfs chrmcroislics. dcctsion nukin-! fr.c.rs. .nd
JecisioD hale been iDclud.d iir thc c.ncafrmLtzart.n,irmcq!rk

A5 a resrlr.l !his iud!. ir has bc.n.cvcrtcd tu rlre Sorn]]oJrcr nrirl.r rnch.rc
tunclioninr in tlc AFpar di$irr modc.Irlr innrcdlr lhe tacr.r dclcrDilr
;onsLn1e,'s pcr.cprioD a0.1 bfind bchaviotrr ol r]rc s.yr Drodrcr n Bspecr o rhr
sbove didrcnsbn. Bccarsc ol(lrar.onsumer otll[ cach Drark.r hcin!.liit.Lhres tn

lnliillirgrhrl Sori trodtrct nc.d


