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ABSTRACT

Job seekers' perccptiou towards corporate social responsibility is both a prominent

notion that the business wor'ld vien's as stratcgic ancl a well-known concept in

academia that has beer.r asscsscd in relation to dil'l'er-ent constructs. Several scholars

have suggested the lelationship between .lob seekers' perception towards corporate

social responsibility and its capability to attract nLrnerous superiol job appiicants at

the organizatioiral level, yet. there is t.to corrcsponding evidence at the individual level

of analysis. Thus. based on suggcstions il'om the social identity theoly arr.rcl thc

signaling theorl. this studl' hypothesized that Carroll's (1979) lbur dimensions ol

corporate social rcsponsibiliLy oi' an olganizatior.r ale positivcly related to the job

seekers' perception tou'ards organization's attractiveness as an employer and airned to

assess these relationships.

This study rvas quanlitative in nature: therefore. thc data lbr this study rvas collected

through the use ol prer,iousl,v structurcd qucstiounaires that had obtained good

Cronbach's alpha values thus confirming their leliability. Survcy rcsults rvere

collected fi'orn a sample ol 350 private potential organization students who were

selected random samplir.rg technique. l'ir.se results indicated that job scckers' are

mole likcly to pLrrsue jobs liom socially lesponsiblc organizations. Basecl on the

tindings ol'the studl'. it conclucles that there are high levels ofjob seekers' pct'ccption

towards corporate social responsibility. .job seekers' perception towards employcr

attractivelless and job scckcrs' intention to apply in private potential organizations.

Thc findings also revealed thal tirere is strong positive relationship bctween the .job

seekers' pelception towards corporatc social rcsponsibilitl' and.job seekels' intention

to appl1. job seekcls' pcrccption towarcls colpolale social responsibility and job

seckcrs' pelceplion towards employer attractivencss and also job scekers' percepLion

tolvards employer attractivcness strong positively correlated with the job seekers'

intcntion to appll'. Job seekers' perceptior.r tou'arcls employer atLracliveness ful11'

mediatcs the lelationsirip between job seeliels' pcrccptiou towards corporate social

responsibilit.v andjob scckcrs" inlcnti!)n tu appl).

Keywords: ,Job Seekers Perception o/ (.'orporale Social Responsibility, Employer

AttractiNeness, ,Jctb Seekers' lntention lo Appl!-
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