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ABSTRACT

Thiis study imvestigates the Emplovee valee poopositizn and! its effect om employes
reflention of msurance companies in Mammumai North off Batticaloa disorict. Employes
refention is am act of retain valuable emplioyees witlin the arganization for longer
period ef time Howewer this operation of retaining employees for longer period with
them iz a grand task for every employer, because most off the hurmam resouroes are not
attached for longer periad v one place, if their wamts are mot fully satisfied. In onder
to make satisfied employees. each amd svery company develops their own
combriraticn of toilal benefin peckase which called as Empleyes value proposition
(EVF). EVF is the balamce of meward and benefit work policies amd practices.
experienced by an @employee im rebum for their swvodk: it describes why the total wock
expetience 15 better than an amy other erganizatiom (Hill & Tandz, 2006). Through

cliear EVE orgznization cam achieve grester percentaze of eenployes retiention.

There are several research relatzd) with emplayee refention, however I the context of
EVF's effect an employee refenfticn in insurance companies there are not muck study
imvolved im the reszarch. A sbauctuned questionnaire was prepared and dismibuted to
all selected respendents. The study pepulation consists of alll insorarce companizs’
employees in Manmunai Nerth of Batticalloa district (420 in mumiber). And research
methodology enmployed by simple rmmdom samuple method! im order to derive sample
fioe this siwdy. 200 questiornaires wiere punpesively distributed among employess,
evenuallly very positive respense is recervad and 175 questiomnaires were naceived
beck duly filled in by the respandznts, hemce the response mate was 87.5%.

The questions particwlarly addressed! e level of ENP and ﬁh;ﬁlﬁ?ﬂ; retemtion and fo
wihat exient EVP has impact en employse rcetemtiom of ﬁ" mamcf‘ Conupamies n
[Wlammmmnai Nomh of Baniczlea disirict. The principal u:1h1_|f:n11w or—ilfs m'sem*cb is llo
idemtify whan extents EVP impacts on employee retention of f irsurance mFamlza-. i
Mammumai North off Baricaloa district. '
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