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This smdy investgates mmpact of product modification en customer sattsfaction,
namesly costomers, im a comtext of Samsung and Apple cellular plhone nsars im
Tnmoomales district. Prodiect modification defired 2s Prodoct modification is ofien
used a5 a way of extending the produnct life cycle of  product. Cusiomer satisfaction,
2 business ferm, i 2 measure of how groducts and services supplied by a company
INEti OF Surpass: cusiomer expeciation. Numerons sondies have addressed that there is
sigmificen: infloence of product modification on customer satisfactom. The
quantiiative data was collected from Samsung amd Apple cellular phone msers i
Temeamalee district. The: questions specially addressed the two resszrch variables 1.
Produc: modification such as size, colour, design, modsl and oilier fearmres 2
Castemer satsfaction such as custemer complaimis, delight, customer loyalty, wosd of
mouth and repurchese intertiom. The principle olyjective of this stady 15 1o Broaden
and understznding of Samseng znd Apple cellular psers by addressing the research
problem: “ts there any mrpact of product modification om customer satisfaction m the
patiiulzr context? The findmg of this study revealed that there & am impact of

Key wonds: Produc: Modificatiom. Customer Satisfaction
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