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ABSTRACT

The availability of fish in rural and urban sectors and fish consumption pattem of

households are detemined by many firctors including socio demographics of

consumers. This study was designed to analyze the various factoN affecting the

quantity of fish consumed and expenditurc on fish in the study area. Data related to

socio economic traits ofhouseholds, expelditure, consumption pattcm, froquency of

purchase and problems encountered in fish purchase was collected Aom 120

respondents at 3 rural and 3 urban narkets in 6 DS Divisions in Batticaloa District.

Purposive sampling technique was uscd to select the respondents and structured

qucslionnrires \^erc uccd Io cnllccl data.

Majority ofthe respondents in Batticaloa District consumeboth marine and inland fish

while most of thc consumers purchase fish collectively at markets and othcr fish

purchasing outlets. The comumers in study arca mainly consider bolh price oflish and

fish characters in purchasing decisions.

Total quantity offish purchased by a rcspondent in study area was 9.17 kg per month.

The total expendilure on l-rsh for a l'amily ln study arca wos Rs. 4109/-. Significant

dilferences were found bctwccn the rural and drban market ,consumers in total

expenditurc on fish, expenditpre on inland lish and expeoditure on trarine fish.

Tolal expenditure on fish was signilicantly affected by total fanily income per month

(p<0.{)1), quantity of fish purchased per monfh (p<0.01), tpe of fish purchased

(p<0.05).

Three-quafter of the respondents incurrcd a travel cost to flsh purchase. The major

problems ficcd by the consuners in study area were high markct prices of fish,

unavailability offresh fish ancl seasonality offish.
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