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]NTRODUCTION A{I.] IMPORTANCE

Marketing consists of individuals and organlsational acl-ivities aimed

at facliitating and expediting exchanges within :l set ol tiynaniic

.nulronrent"l ioaa"". In every exchange process prlcc' i s :r very

,roorauna one ancl it plays a wide role in the whole economy of t-he

"o.lA. Euutv econonisits viev point price has been a very importanl
concept. The price set for goods and servic^es serves as the basis
of e*.hange irr our sociely uttl i= an index of value for goods' Price
piays ar importanl role for the econoiny as a vliole by serl'ing to
L.iirg de.and and supply into balance. Price is all around us'
Everithi"ng has a value and it is decided by the price' We pay tire
price for differenc exchanges in various names; such as salary' wage,

i"nt, fee, commission' rate etc.Due to the increased 
'ran'sactionby money in the nodern economy the concept of price has been

considered worthvhile. Pricing decisions are impotant for any

organisation as they directLy govern reYenues' (Reventte = prlce x

quantlty). Every firm has objectlves and to achieve lirose objecllves
they have to price lhei-r goods and services in a proper way. l'rice
directly affects revenue obtained per unit l- -and it interacts wi lh
other marketing m.ix elenents to affect the nirnber of units demanded.

Price is the easiest narketing mix for hLe layman to undtr-standt
consuners and pirbllc policy makers can more readily'compreherLd ':1.r-iges
rn product prr-cr]s than they can differences in prodtlcl {'ir' . .ty'
prorotional striltegies or distri but i,nn deci si ons. ConsequentIy, prlciat
Llccisions afe c.Loiely scrutinized by the society in t;hicl the
organisatiorf functions. Price is very irnportant for consumers becartse
iL is their cosL of living..

Price, then plays a major role in the econorny as a vhole' and is
increasingly irnportant to the individual firm, and has direcL lmpect
on consuners. Therefore the researcher considered the price and
chooslng it as the topic of lhe research study. Nestle' i,on!a Ltd.
is one of the leading firns in Srl Lanka and reseiit'c:he l. (:orrsLdereli
Lhe pricing straLegy of Nestler Lanka Ltd, to analyse'

O]JJECT]VES OF THE RESEARCH

'l'he success of any organisation depends on its proper w.ty and ntothod
of suitable pricing. The main objectiye of this research is to srlalyse
the concept of pricing with regard to the Nestl.e' Lanka Ltd" Pricing
has to pass varj.ous stages and overcome many difficulties. Any wron8
approach of pricing in a firm would be subjecl to loss and failrrre
1n the business;. Therefore, the concept of price shoulci be clearly
underslood and firns nust choose the suitable price for their
produccs, Using the pricing s!rategy theoratically, recse.r. (:ir?r
js going lo an*lyse lhe pricing strategy of NLL.

THEORATICAL BAC}:GROUND OF THE RESEARCH

Researcher concentrates pricing lheories and concepts in reseitrch
study. Also researcher concerns the eight step procedure for selting
prices vhich is mentioned below.
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SOiIRCI]S OIT DATA

llere researcher used both primary dala and secc,ntlrr.j o,lLJ. ,l-Luj-tii113
io this resejarch study' Primary data is collected nainl.y fr';n '.';er
orBanisation - Nestler Lanka Ltd. vhich 1s siiuated itr ('rl.i:ibo.
Secondary daLa ie collected from Lhe sources such as lext lD..'s in
marketing managenent, Central Bank Annual reporls and espe:ia11y
Nestlets publlcations such as Annual" reports and Nestler iPur'rath.

]"IETHODOLOGY

Methodology depends on the !opic of the research study' Accordlng
to this research study, the interview meLhod is appJ.ied lo coLlect
primary data, Hovever, because of the difficulties in using the
interview method researcher mainly consider Secondiiry dat.r ii1 this
research study, For the analysis research has been done u:iing the
Lheory sec tion.
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