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ABSTRACT

{annibalization refers to the notion of a company waking o conscions business avcision that wifl have
i megquttoe impact on either g current product. This type :?_f' decision ts r_~,-;::..-ufif~,- :ﬁ:sgg:rr.-f'm allow the
COMNTIY 0 Furctve G Hie fﬂ”ﬂ —temm, and avond .l'}.:-'.'r'ﬂ,a,r ity Pr'f!eﬂrc'!.ﬁ L'ﬁaf’:‘i'r-!,' el ﬁ_*.' mrrr,l'.'ff.'!ﬂ.r:r'
products a5 with vanous techniques. The Far and Lovely Famess cream Caonmbahzation mpact
study dx desygned o project the mmpact of Ayarvedic Tawr and Lovely Fatrmess cream within the
Unilever s Businesg ;J.:?{',fi:lr.'.'.'.:u.'ﬂ:_ Establishing the umpact ;_r,f'( wnmthalization wall allow the successful

rictailer to best allocate resources and to generate new salvs
s

Tirerefore § have started to do a research study on "CANNTBALIZATION AND FACTORS LEAD
TO CANNIBALISATION It has consisted L]}" LY .'.".;GJHIN’.E cach of 1t has 1ts" gwn fmportance,
Those aee Tutrodnetion, Exerature recew, Researcl 'I-h'n'.'?[l.-ﬂ}!fll.-;_'p. Pt Presentation, Datg A -'Jn'|_.r‘_.'.'-'r:-'.
wnd Conclusion, Recommendation and Tmplication. fn the first chapter @ has considered the

wntroduction, problom of research, objective of the researcl, imitation, and asswnption.

The second aipler s Sterature reviews 1 has conndired” the mitroduction of canntbalization and

mlated areas of canmbalization, Espectally product muy, pricing and other theoretical matters relfating

for the cannibalization

fn the thind chapter ot has conndered the researcht and methodologies introduction, poputation of
Trincomalee D8 division, sample size, research fnformation and method of pratuation,

” R
Al the data collected by dssuing questionnaires were presented i _,fFf.l.';r‘r.b-’}c'."l-:Jp.' er, e presentation

- - o . = . ~ i o g
mcldes responses to General factors, Product, Brand, Price, and overall (Deciton varmahie,

A the presentation of the data was analysis i the fifth chaprer that 15 result analyss of General
factors, Product, Wrand, Price, and overall Decivion vanable. Eventuwally dn the final chapter it fas
mctuded conclusion, and recommendation to aclieve the research ebyectives.
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