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ABSTRACT

This is an empirical study that investigates the service quality between Alliance
Finance PLC and Commereial Leasing Company (puttalam district). Service Guality is
a comparison of performance between Alliance Finance PLC and Commercial
Leasing Company (puttalam district). Service quality is a locused evaluation that
reflects the customer's perception of specific dimensions of service, reliability,
responsiveness. assurance, Empathy, tangibles. In Puttalam district financing sector
disclosures their service quality in different levels. The purpose of the research
[ollows to ind the answer the following research problem “Does the service quality
of Alliance Finance PLC differ from that of Commercial Leasing Company?" and
objectives was 1o identify the demographic factors different on the service quality of
the Alliance Finance PLC and Commercial Leasing Company and to identify the level
of reliability, responsiveness, assurance, Empathy, tangibles on the service quality of

the Alliance Finance PLC and Commereial Leasing Company.,

In Conceprualization and methodology measure the level of service quality in the
Alliance Finance PLC and L ommercial Leasing Company. ffmm_, using the random
sampling 1L*chmqu'., ].:1«- ddn]:nta,d and sample size of the data is 200 from the Alliance
Finance PLC and C {J]I‘.II[]CFL:I:][ Leasing Company. The findidgs have been obtained

n, el
through univariate analysis, independent samplest- tebt amd Bne way ANOVA as
i !

statistical technigues for examining tH¥* 5 dimension oPfhe sulnillu. quality,

bt T a 4 ; .:}r
According to the independent sample 1- testing anal:-‘!"ﬁ researcher could interpret the
result: there was a difference between service qualities of both 1-'Enan‘cc-r Companies
and According 1o the univariate analysis. researcher could inlerpret the result; The
Commercial Leasing Company mean is high than Alliance Finance PLC. So the

Commercial Leasing Company fulfills the customer's expeclation rather than Alliance

Finance PLC.
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