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Ab$reot

Online shopping has become a porulr shoppins melhod ever !in.c lhc nncnct has

d.cld3d a r*e.\er Busifu$ ?tucess is Lnder the infonnlrion rechnology rcvolulion

which is tdslnrmine lhe sx] sc do thc bnsin.ss. Ererr_ lislJ .l hmar .clivilv. rar it

be hh daily lilc, oficiallile, cvc4ahiie h now i.nrcnc.d Lnilcr rhc covcr.lif. Kecpine

in mi|d the voious beoelils oi lT, nr $e pEsenl rescarch ar atcmpL bos been made to

e\amiN the nnpx.rolinfomalon rcch..l{,gy.o consumerbuyingbcharn)urin Bdlicaloa

Therypcolinre*igari.nollhissrudyisrel.ledrocoriclatio.s(udy.lhhstudrco.d!.rcd

\vilh n!'ural enrno.nrenl therelnre rhis is a filed stndy Nhcrc il is conducted wirh the

nxrudl cnlironmcnl. Rcst nde* were selccled bv usnre non pnbability sanplilrg

prcccdLrc. Bciorc thc publicarion to rhc pdiripffl\. the que$ionnairc rvN DiloL terled.
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kim,ry dal!colleclior istting lbllowed bydata aralrsh l. .rder lhc colldcrcd dlta !o be

tudyad SPSS i ! codpurd ptugrm rhar helN sunels to idcrpdlhc rcn'lls, $as us.d.

The univeklc a nallsi s, I llpothes h lestin8, Css hbulrtion dmLtses are used to evaluatc

the data lhc dara anaLlsis $ill sh.{ rhc Elltionship ol i drpendenr vuriablcs lnd

dcoco '. 'D .t oo'l to,,nL .'" " Jlnrlrll 
'.,
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