FACTORS AFFECTING ON CONSUMER’S ATTITUDE
TOWARDS GREEN PACKAGING
(SPECIAL REFERENCE TO TRINCOMALEE DISTRICT)
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The current rapid growth in the economy and the patterns of consumers™ consumption
and behavior worldwide are the main cause of environmental deterioration. As the
environment continues 10 worsen. it has become a persistent public concern in the
developed countries and has recently awakens developing countries to the green
movement. In Sri Lankan context, central environmental authority has conducted a
survey. according to that Trincomalee District has been identified as poor in recycling
and it cause to environment pollution and arisen of most health issues, In this contex.
this study initiated to find consumers™ attitudes toward green packaging with special
reference to the Trincomalee District with four objeetives, the main objective is Lo
identify whether consumer attitudes towards green packaging is positive or not in
[vincomalee District and in addition to that to identify the most effecting factor or
factors on consumer attitudes toward green packaging and also to identily the
relationship  between  independent  wvariables  (Demographic  factor.  Produet
characteristies, Environmental concern and Government role) and dependent variable
(Consumer’s attitude towards green packaging) and to identify whether consumers
attitude towards green packaging is varied according to their demographic factors,
200 consumers were considered for this study in Trincomalee District and they were
selected by using random sampling method and data were collected from by using
structured  questionnaires.  Descriptive  analvsis. correlation /anai}’sis. regression
analysis and _chiasquare analvsis were used in analysis and key findings are
cun.v.umu]'*.‘_a: attitude IE}‘L;’HJ'CI.R green packaging in Trincomalee Ihstrict 1s strong
positive, most effecting factors on consumer’s attitude 1()aufm‘dsl green packaging is
product characteristics, all the mdcpuu{qnl rnmhh.blhmc positive relationship with
the {]::p[:]]da.m variable and consumer’s dll]Lu{JL lr.m;:ru;itr }:_TL‘HH p.-.u;!mmm. 1s varied
according 18 theame lev Ll excepl other dur‘]ﬂmetnL factors. ijll]» it was concluded
that consumers in Trincomalee District hi ahly concertf™ about their environment and
their health condition. Therefore. findings of this research contributed to government
to identifying what action should be applying 10 prevent the environment pollution in
Trincomalee District and contributed to manufactures by identilying what would be
the consumer’s response if manufactures used environmental friendly packaging

materials for their products.
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