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ABSTRACT

Duc to the current rapid economic development the need of transporl has ariscn to a
considerable limit in today’s world, The increased of transport need has increased the
demand for the automobiles as well. The increased of the environmental concerns
trendd among end consumers in automobile mdustry has increased the Eco-friendly
motor vehicle consumption as well. The eco-lriendly motor vehicle concept needed
added explanation from the view point of end consumers due to {he high empirical
zap on that. The customer satisfaction is the marketing and sales related concept and
it denotes to the amount to which customers are jovful by the products and services
delivered by a corporate. Therefore the main objective of this study is to find out the
level of customer satisfaction on hybrid and non-hybrid vehicle users. To achieve this
objective a cross-sectional survey using structured questionnaire was used to colleet
data from 200 vehicle users through convenience sampling in the Batticaloa District,
The variable and all the dimensions were tested through reliability test to ensure the
reliability of the scale. In this survey three dimensions are addressed under the
customer satisfaction as vehicle acquisition. customized motor solution and vehicle
maintenance. Univariate analysis-made to find out empirical result. The empirical
results obtained through this mvestigation provided several Anteresting points that
necessitate furthoy LIEre:cu.L;sian As per the results there is hj"!] level of customer
satistaction on hybrid and non- hvbrid vehicle users and the hy lmd users had the better
satislaction level than the Non-Hybrid vehicle users gnds L]mil_ was a significant
difference among that in Batticaloa Déstrict. Hence® e cuﬂtom{:r satistaction is the
LS
key factor for the automobile industry the tmdings of this; '\ELJLJ‘rJL{!]'ITHt'ILILL'd o the
industries o' customized their productss derived mmkulmu)rtmluuc and provided

Dp]’m!'1Lt[1[1'- to the entrepreneurs in the area 1o umlumﬁﬁmw business activitic
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