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li )cfir'e rhc lerm A;riiulrrrr.rl \Lrketin;' (05 Marks)

0) List out the steps invohed in Agriculturirl Markcting. (05 Nlarks)

ll). Dil'lircntiate bet$'een wholesale and retail markels.

(!) Briefly explain N'licro Vs Nlacro approach in studying AgricuLtural Markeliig, with
examples, (05 Marks)

(d). Explain the lactors rltich alGct lirod and agricultural marketing in an econonry.

(10 Nlarks)

(Total 25 Marks)

(a). Sletc some slrategies which are used in the marketing of larm products. (05 Nlarks)

h)

(d).

Ilricfly discuss some

l.anka.

Dcfine the lbur Ps

narketing mix.

'i

main ltpes ol tuit ard vegetable

(Productioll. Pricc. Place and Promotion) that

, (05 Marlis)

makcts prcvailing ir Si
(05 ]vlarks)

mzrke up the

( l0 Nlarks)

( Totftl 25 N4arks)



03. (d). Bdefly cxplain the steps in conducting rnarkcting research.

(05lla i

(b). Explain how the marketing costs of agricultural commodities

the i'aclors thal afl'ect the rise in marketing costs. ()5 X,larkl

(d). Whal are the 1wo major economic lbrces identitied in the agricultural narkcting
environnert? Lxplain blielly. (10 Ma*i

(c). What are five functions that packaging can petlbrm io adding."alue to.n ag cuLtu

product? 05 Ma*i

are detelmined. S

( Total 25 Ma i

04. BricflJ' c\plain with cxamplcs.

(a). Nlarket economy and lhe pdce rnechanism

(b). Commodity-based, Market oriented F'armer {-ilganizatiolls.

(c). Rural Markels.

(l). Techrological forces and the Marketing cnvironment.

le\ SLrfcr Moket"

( sX5 = 25 Ma*


