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) I Define Marketing Research and identify the process that is involved in. (06 Marks)

II.  What are the differences between Problem Identification Research and Problem Solving

at arc carried out under these two categories?
(05 Marks)

Research and name some of the researches th

decision to conduct Marketing Research?

TII. What are the factors that contribute for the
(05 Marks)

ors that should be considered in selecting a research supplier?
' (04 Marks)

(Total-20 Marks)

~ [V. What are the fact

m definition and approach to the problem?

[ What are the tasks involved in Proble
; (06 Marks)

§

i

. What is an analytical model and what are the models that are available?

(05 Marks)

[[I. How can an explorative research design be different from conclusive research design and

how could a descriptive rescarch design different from causal research design?

(05 Marks)



Q3)

Q4)

Iv.

IL

III.

Iv.

1.
IIL.

IV,

What are the advantages and disadvantages of qualitative research methods)

Observation and survey are the methods used in descriptive research, I

advantages and disadvantages in using survey method?

Questionnaire is a structured technique for data collection. What are steps

has to go through?

What is reliability and briefly explain about the three-reliability test that g

marketing researchers?

“Non-probability sampling relies on the personal judgement of the rese: che
chance to select sample element” based on this statement what are the nog

sampling techniques that are available?
(Told

Editing, coding and data cleaning are some of thé steps in the data prepar

Explain what is carried out at each of these steps mentioned above.

What are the main uses of regression analysis?
What are the main sections that should be included when preparing a markei
report?
How do a hierarchical procedure is different from a non-hierarchical procedis
zfnalysis?
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e blanks with appropriate answers in this question paper and attach it with the
All the blanks carry two marks each.

ple random sampling, ~systematic sampling, stratified random sampling and
are called probability sampling techniques.

distribution, one variable is considered at a time and the

O S

f responses associated with different values of the

regression involves a single dependent variable and two or more

QR e e e G

independent variables

is a general name denoting a class of procedures primarily

..........................................

|1 SR

used for data reduction and summarization.

is a linkage method that is based on minimum distance or

the nearest neighbour rule. ?'

Open ended questions  that respondents  answer i their own way is called

......................................



g)

h)

i)

measured, rather than systemic or random error

........................... +eees-eneo.d8 @ technique for analysing data when the
categorical and the predictor variables are interval.

A scale whose numbers serve only as labels or tags for identifying and classi
strict ~ one-to-one  correspondence  between  the numbers  and

1 AN



