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wer all five (5) questions Time: 03 hours

ad the following abstract, conceptualization and answer the questions given

mostly been studied separately.

The purpose of this study is to explore the effects of three customer perceptions (brand image,
rice fairness) on customer satisfaction and Brand loyalty. A combination of a convenience and
judgmental sample survey of 584 guests of three different hotels in Damascus was used to the
st the hypotheses. The results illustrate that customer satisfaction significantly affects customer
oyalty. Also, the factors of brand image and price faimess affect Brand loyalty. Customer
perception of brand image and price fairmess are almost equally'to build up the satisfaction. We
suggest that managers should consider price fairness as fogndations to build up customer

glisfaction, Brand loyalty and, also to improve brand image as an added on value for customers.



Conceptualization:
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Required:
L. Describe the background of carrying out this marketing research and con

appropriate objectives for this research.
II.  What are the possible hypotheses that can be created and tested?

Ifi.  Based on the objectives and hypotheses, tentatively write the conclusion and spg

Q2) I. Why focus group discussions are very much appropriate in qualitative research

II. What are the factors that contribute in selecting the appropriate survey methy

specify the observational methods availabl® for a marketing researcher?
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IIl. What are the sequences (steps) through which a marketing researcher would got

for report preparation and presentation? (4}

IV. List out the steps involved in the data preparation process. (3

(Total-20
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What are the differences between Correlation and Regression analysesaj

uses of these two.

The main role of the cover letter should be that of winning over fi
cooperation and willingness to participate in the research project. Whata

that must be considered in developing a covering letter for a questionnaire!

What are advantages and disadvantages of the closed-ended questions’

What are the major difference between a sample and census?

Specify the purposes for which the descriptive research and causilp

conducted.

What are the techniques available under projective method which is ide i

qualitative procedures and describe each of them with an examples?

Differentiate hierarchical and non-hierarchical.from two-step in the clusi

and describe about the methods that falls under agglomerative.

What is the purpose of applying “Discriminant Analysis” in marketing resey

this can be different from Regressien and ANOVA
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i the blanks with appropriate answers in this question paper. All the blanks carry one

) Discriminant analysis is a technique for analyzing data when the criterion or dependent
R and the predictor or independent variablesare ...................

in nature.

b) Cluster analysis is a class of techniques used to classify objects or cases into relatively

.................................... groups called clusters.

t) Marketing Research as a function which links the consumer, the customer, and public to

fhemarkeier thigugh ..o envvavassemenn

Suhvenienes  SAMPURE, e s s , quota  sampling  and

............................ are some of the techniques of nonprobability sampling.

The marketing research can be categorised into ..................ccoeeennn.n. and problem-

Ty
=

solving research.

f) . The six steps that are followed in the marketing research .. process are
................................... . Development of an Approach to the Problem, Research

Design Formation, Fieldwork or Data Collection, Data Preparation and Analysis and



al model is a set of variables and their interrelationships designed to represent,

or in part, some real system or process. The most common are verbal models,

....................... T T
location are mean, .................. . median, measures of variability are
A , standard deviation, coefficient of variation and measure of shape

................................ which originates with the researcher for the specific

fthe problem at hand, ............................... are data originally collected for

' analysis produces a table of frequency counts, ...............ooooiiiiii and
............................ for all the values associated with that variable.
(20 Marks)
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